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A-Z OF KEY MARKETING TERMS

Build your brand know-how in 26 steps

Analytics Branding CRM Data-Driven
The process of collecting Crafting a unique identity A system or strategy for Marketing
and interpreting data to and perception in the minds managing a company's Using insights from data to
|nf|f|rn.1 decisions and -I.‘.If Eun:su[ner:s through |r|terat:tmn_s with current and guide marketing strategy,
optimise performance. visuals, voice, and values. potential customers.

decisions, and optimisation.
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Email Marketing Funnel Growth Marketing Hyper-
A digital marketing channel The customer journey An agile, experiment-led Personalisation
using email to stages from awareness approach to marketing Tailoring content,
communicate, engage, and through to conversion and focusad on scalable and messaging, and
convert prospects or loyalty. sustainable growth. experiences to individual
customers.

S: ﬁ users based on real-time
Ko data and behaviours.
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Influencer Journey Mapping Keywords Lead Generation
Marketing Visualising the end-to-end Search terms used in SEO The process of attracting
Leveraging individuals with experience a customer has and PPC stralegies o and converting strangers
a strong online presence to with your brand to identify improve online visibility. into prospects interested in
pain points and your offering.

promote a brand or product.
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MarTech Nurture Campaign Omnichannel PPC
The ecosystem of marketing A structured series of Delivering a seamless A form of digital advertising
tachnologies used to plan, communications aimed at brand experence across all where you pay only when
execute, and measure guiding leads down the digital and physical someone clicks on your ad.
marketing activities. funnel. custormner tauchpoints.
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Qualified Lead Retargeting SEO Tagging
A contact that meets Advertising to users who Improving a website's Adding metadata to content
spacific criteria indicating have previously interacted visibility in search engine or usars {via CRM or CMS)
strong purchase intent. with your website or content. results through organic to support segmentation,
methods. tracking, or analytics.
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UsP Value Proposition Website Conversion XML Sitemap
The distinctive beneafit or A clear statament that The action you want users A file that helps search
feature that sets your explains how your product to take on your website, engines understand your
offering apart fram solves a problem or such as signing up or website's structure and
competitors. improves a situation for the purchasing. index its pages effectively.
customer.
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YouTube Marketing Lero-Party Data
Using video content and Data that a customer
advertising on YouTube to intentionally and proactively
promote your brand and engage shares with a brand (e.g.
your audience. preferences, intentions). a <e r
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Explore more marketing insights at www.lizbakerfidm.uk

Intelligence behind every interaction



https://www.lizbakerfidm.uk
https://www.lizbakerfidm.uk



