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Liz combines strategic clarity with practical implementation – she’s both a thinker and a doer.

[image: ]

Intelligence behind every interaction
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NOVICE MARKETEER

Great products - but you feel that you need
help to get your digital foot on the
ladder. Facebook, Instagram, Shopify,

MailChimp ... how o you choose?

=

ESTABLISHED CREATIVE

Digital presence - you know you could be
doing more but want to focus on your craft,
50 you need help targsting how and where

youmarket. You want to know if it's really
working and what you can do to move to the

next level

GURU TRAINING

Spending more time on marksting than
making - but you want to learn to take
control of your digitel marketing and

become the guru you know you can be.
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Amanda’s Cards
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Thank you for
joining us on
this joumey
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